
Our social initiatives are closely aligned with our core values, 
enabling us to create meaningful impact for all. We focus on 
long-term development by empowering communities and 
stakeholders, strengthening livelihoods, and fostering inclusive 
growth through structured interventions. 

S O C I A L

Driving Progress 

Beyond Business  

Linkages with UN SDGs

Stakeholders ImpactedCSR VISION & STRATEGY
The philosophy of ‘Leaving No Dreams Behind’ is deeply embedded in our 
Corporate Social Responsibility (CSR) initiatives. We are committed to transforming 
lives through sustained actions that empower communities and create equitable 
growth opportunities. 

Our CSR strategy focusses on strengthening learning 
ecosystems by improving both physical infrastructure and 
academic environment in schools. We also aim to nurture 
an entrepreneurial mindset among students, equipping 
them with the skills and capabilities required for future 
employability and self-reliance.

We prioritise India’s most vulnerable districts, such as 
Bahraich in Uttar Pradesh, where a significant portion of the 

population faces multidimensional poverty and relies on 
government schooling. Improving school infrastructure in 
such regions is critical to ensuring equitable access, dignity, 
and a conducive learning environment, particularly for girls. 
Our key focus areas include Education, Skill Development, 
Gender Inclusion, and WASH (Water, Sanitation, and 
Hygiene). Our initiatives span diverse geographies, from 
Uttar Pradesh and Delhi/NCR to Karnataka. 

CSR FOCUS AREAS

SOCIAL - COMMUNITIES

	� Ensure holistic development of 
underprivileged children through 
quality education

	� Invest in creating enabling learning 
spaces and strengthening infrastructure 
in government, aided, and low-income 
private schools

	� Learning outcomes by promoting 
STEM education through localised 
language content

	� Help bridge the equity and 
achievement gap, while reducing the 
digital divide

	� Bridge the gap 
between education 
and employability by 
nurturing creativity, critical 
thinking, and self-reliance 
among students

	� Cultivate a generation 
of young innovators 
and entrepreneurs 
who can meaningfully 
contribute to the nation’s 
startup ecosystem and 
economic growth

	� Development of safe and 
inclusive infrastructure, 
including gender-
segregated toilets

	� Encourage healthy 
hygiene practices

	� Preferred support to 
girls-only schools to 
strengthen sanitation 
access, dignity, and 
educational continuity 

 Education Entrepreneurial 
Orientation

Gender Equity 

CSR GOVERNANCE
Our CSR initiatives are governed by a dedicated Corporate 
Social Responsibility Policy, aligned with Section 135 of 
the Companies Act, 2013, and the Companies (Corporate 
Social Responsibility Policy) Rules, 2014, as amended. This 
policy provides a structured framework for the planning, 
execution, monitoring, and reporting of CSR activities.

We have established a CSR Committee of the Board to 
provide strategic direction and oversight. The Committee 
reviews the CSR policy, approves projects and budgets, 
and monitors the progress and impact of initiatives. The 
Committee has also approved the Sustainability Policy, 
which outlines its commitments toward creating positive 
environmental and social impact while generating 
long‑term value for stakeholders.

To strengthen execution and impact measurement, we 
have established a robust Monitoring, Evaluation, and 
Learning (MEL) framework. This system incorporates 
structured monitoring processes, direct implementation 
mechanisms, and defined verification methods to track 
progress and outcomes. It ensures efficient utilisation of 
resources and delivers meaningful impact to communities 
at the grassroots level.

The Company had voluntarily undertaken a CSR Audit 
through an independent agency, M/s Ghosh Khanna & Co. 
LLP, for the CSR projects implemented during FY 2025‑26, 
with the objective of evaluating project execution, 
monitoring mechanisms and utilisation of CSR funds.

	 Read more about our CSR Policy and Sustainability Policy here
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STRENGTHENING OUR CSR APPROACH

KEY CSR INITIATIVES

FOCUS AREAS

External CSR Audits

Independent audits ensure 
transparency, compliance, and 
strengthened accountability.

Robust MEL Framework

A strengthened Monitoring, Evaluation, 
and Learning (MEL) framework 
enables data-driven decisions and 
continuous improvement. 

Stakeholder Engagement

Continuous interaction with 
communities, partners, and authorities 
ensures relevance and inclusive 
decision-making. 

Evidence-based Need 
Assessment

External assessments help 
align interventions with real 
on‑ground needs. 

Quality & Ethical Practices

Strong emphasis on maintaining high 
standards of quality, integrity, and 
ethical implementation. 

Quarterly Reporting & 
Financial Discipline

Structured reporting and fund utilisation 
tracking ensure accountability and 
efficient resource use. 

Transparency & Strategic 
Partnerships

Collaborations with credible partners, such 
as Help Educate a Child, Udhyam Learning 
Foundation, and Khan Academy, enhance 
reach, impact, and openness. 

Real-Time Monitoring

Continuous field visits, supported 
by geo‑tagging and Google Maps, 
ensure real-time tracking and informed 
decision‑making.

Focus on Long-Term Impact

Ongoing assessments measure sustained 
outcomes in education, livelihoods, and 
community development.

Ensuring Education for All

We are committed to making quality education accessible 
to every child. Through our School Infrastructure 
Development Programme, we adopt a holistic approach 
to strengthening the learning environment across 
underserved regions.

Our interventions focus on the comprehensive upgradation 
of school facilities, including renovation of classrooms, 

provision of desks and benches, development of covered 
lunch areas, access to safe drinking water, and construction 
of separate sanitation facilities for girls and boys. These 
improvements help create safe, inclusive, and student-
friendly spaces that promote dignity, enhance engagement, 
and support effective learning.

Primary Education

Promoting access to 
quality education ensuring 
children receive better 
learning environment and 
essential resources in their 
foundational years.

School Infrastructure Enhancement

Creating conducive learning 
environments for the holistic 
development of students and 
the necessary resources to 
succeed in life

Secondary Education

Expand educational 
opportunities through 
infrastructure development and 
tech-enabled localised learning, 
enabling students to pursue 
higher education.

STEM Education and 
Content Development

Partnering with Khan 
Academy India to develop 
native‑language digital learning 
content, making world-class 
education accessible to all

Corporate O
verview

Strategic Review
Environm

ental, Social and G
overnance

Statutory Reports
Financial Statem

ents

IndiaMART InterMESH Limited

58  |  Integrated Annual Report 2025-26 Integrated Annual Report 2025-26  |  59 



Youth Employability and 
Skill Development 

Partnering with Udhyam 
Learning foundation

Teacher Development

Provide mentorship and training 
to educators, enhancing 
classroom experiences and 
teaching methodologies

Entrepreneurial 
Mindset Development

Introduce leadership and 
business education in Delhi 
Government Schools to instil 
a spirit of innovation and 
self‑reliance among students

40
New toilets 
constructed

22
Educational institutions redeveloped 
across Bahraich (Uttar Pradesh) and 
MM Hills (Karnataka)

11,000+
Students benefited 47

Sanitation facilities 
repaired 

BOOSTING CONFIDENCE AND CAPABILITIES 
WITH IMPROVED INFRASTRUCTURE

Vishnu Kumar, a Class 10 student from Sri Saluruswamy Krupa High School in the remote MM 
Hills region, has experienced a significant improvement in his learning environment. Improved 
classrooms, access to digital education, upgraded hostel facilities, and better sanitation have 
enhanced comfort and learning outcomes for students. These interventions have strengthened 
Vishnu’s confidence and capabilities, inspiring him to aim higher. His journey showcases how 
comprehensive school development can empower students to build a better future.

WHEN ACCESS TRANSFORMS ASPIRATION
Mini travels nearly 5 kilometres each day to attend Government Inter College, Bhaggadwa in 
Bahraich. Earlier, this journey often felt discouraging, as the school lacked basic infrastructure 
and a conducive learning environment. Today, with improved classrooms, comfortable desks, and 
better facilities, her journey has transformed, motivating her to attend school regularly, learn with 
enthusiasm, and dream bigger. Mini’s story reflects how the right infrastructure can turn access 
into opportunity, ensuring that no distance is too far and no dream is out of reach.

Safe and Inclusive Learning

We stepped up efforts towards creating a holistic 
learning environment as a critical enabler of 
education. During the year, we constructed 40 
separate toilet blocks for girls and boys across 22 
schools and repaired 47 existing sanitation facilities, 
addressing a key barrier to girls’ education. 

To further promote hygiene and well-being, we 
installed water purification units (RO systems), 
developed handwashing stations, and ensured 
regular maintenance of these facilities. 
Targeted interventions were also undertaken 
in girls-only schools to improve access to 
safe sanitation, enhance dignity, and support 
educational continuity.

1,46,580
Students participated in the 
Startup Stormers programme

5,000
Teams were selected and 
received incubation support

Strengthening Entrepreneurial Mindset and Skill 
Development 

IndiaMART, in partnership with Udhyam Learning Foundation, 
is committed to nurturing an entrepreneurial mindset 
among school students. This initiative aims to cultivate a 
new generation of innovators and entrepreneurs who can 
contribute meaningfully to India’s startup ecosystem and 
economic growth.

The programme has achieved significant scale, reaching 
students across 915 schools in 16 districts. As part of the 
initiative, students have formed 29,200 teams to develop 
entrepreneurial ideas and solutions. From these, the top 
5,000 teams were selected and received incubation support, 
enabling them to refine their ideas and scale them into 
viable ventures.

CASE 
STUDY

CASE 
STUDY

1

2
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Enhancing Learning Outcomes through EdTech and 
Content Localisation

We support a structured Mathematics Improvement 
Programme, in partnership with Khan Academy India, to 
strengthen foundational and conceptual learning among 
students in Social Welfare Schools in Uttar Pradesh. These 
schools, administered by the Department of Social Welfare, 
primarily serve students from Scheduled Caste (SC) and 
Scheduled Tribe (ST) communities, where learning gaps in 
mathematics continue to persist. 

The programme integrates curriculum-aligned digital 
content, personalised practice modules, and teacher 
capacity-building initiatives to enhance student 
understanding and confidence in mathematics. This 
initiative has been implemented across 95 Social Welfare 
residential schools, with around 150 teachers trained to 
integrate digital learning into classroom instruction. 

Content Localisation

To further enhance accessibility, we are supporting the 
development and localisation of SCERT-aligned science 
content in Hindi for Grades 9-12. This initiative has 
reached over 80,000 students across 1,500 Basic and 
Madhyamik schools in Uttar Pradesh.

Students using Khan Academy’s tools have demonstrated 
significant improvement in mathematics performance. 
These outcomes are based on an independent impact 
assessment conducted by J-PAL during the year across 
80 programme schools, underscoring the effectiveness 
of technology-enabled learning in improving 
educational outcomes.17,000+

Students engaged on the platform

300
Local workers employed 

80,000
Student beneficiaries across schools 
in Uttar Pradesh

REBUILDING CONFIDENCE 
THROUGH LEARNING
Goni, a Class 9 student from ATS Sekhui Kalan, dropped out of school for nearly 3-4 years after the 
COVID-19 pandemic. Upon returning, she struggled with basic numeracy skills. With the support 
of Khan Academy’s structured content, practice tools, and guided learning, she gradually rebuilt 
her foundation. Today, Goni confidently solves Class 9-level mathematics problems, an inspiring 
example of resilience and the transformative impact of technology-enabled education supported 
by IndiaMART.

Livelihood Development 

Our school infrastructure development 
projects in Bahraich and MM Hills 
have generated direct employment 
for over 300 local workers 
throughout the year. These initiatives 
strengthened livelihoods while 
contributing to sustainable growth in 
underserved regions.

IMPACT STORIES 

INNOVATING FOR GROWTH 
AND INCLUSION

STRENGTHENING HEADLIGHT SAFETY THROUGH 
IMPACTFUL INNOVATION 

Under the Startup Stormers initiative, students from Sarvodaya Vidyalaya, Rohini, the ‘Alpha Achievers’, 
developed the CWSN Belt, a smart wearable designed for children with special needs, particularly 
non‑verbal individuals, as well as elderly or mobility-constrained users. The device enables instant 
alerts to caregivers, ensuring timely support and enhancing safety and independence. Supported by 
IndiaMART in partnership with Udhyam Learning Foundation, this initiative is being implemented 
across over 1,000 schools in Delhi and Uttar Pradesh, nurturing young innovators to create 
meaningful solutions.

‘Violet Caps’, a student-led startup under the NEEEV programme at Sarvodaya Bal Vidyalaya, Janak 
Puri, addresses a common issue faced by vehicle owners: loose and unstable headlight fittings caused 
by low-quality wire clips. The team developed durable, anti-rust wire clips with enhanced grip and 
vibration resistance, along with a pre-assembly service that improves efficiency and reduces costs. 
With an initial investment of ₹ 20,000, the team created a working prototype and projected margins of 
20–30%. This initiative demonstrates how simple, low-cost innovations can lead to scalable, high-impact 
business solutions.

CASE 
STUDY

CASE 
STUDY

CASE 
STUDY
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Our employees are central to our sustained growth and success. 
We remain committed to nurturing a culture of continuous learning 
and engagement, empowering our people to grow, excel, and 
contribute meaningfully to the organisation.

SOCIAL - EMPLOYEES

KEY INITIATIVES

LEARNING & DEVELOPMENT 
Our Learning & Development (L&D) initiatives are 
designed to build strong foundational knowledge, 
enhance leadership capabilities, and enable continuous 
upskilling across functions – covering the entire employee 
lifecycle from onboarding to leadership development.

Our flagship programmes – Shubharambh, FOB, and 
Saksham – ensure that new joiners are equipped with 
the right knowledge and skills required for seamless 
role‑readiness. This is further strengthened through 
On‑the‑Job Training (OJT), enhancing expertise across 
sales, servicing, and product functions.

Through structured weekly and monthly interventions 
such as Skill Builders, Product Updates, and Hive, 
employees stay aligned with the latest product and 
process developments. A strong emphasis on cross-
learning across verticals, enabled through tech 
learning sessions and product meets, ensures broader 
business understanding.

We understand the importance of keeping our workforce 
ready for today & future. Programmes like IM Ready and 

Hackathon

To foster a culture of learning and innovation, we are 
encouraging employees to develop AI-driven and innovative 
solutions for real business challenges, promote practical 
learning through problem-solving, and enhance employee 
engagement, creativity and experimentation through 
dedicated innovation forums and collaborative initiatives. 

469
Employee participated

Key Learning and Development Initiatives

IMpactful focus on developing soft skills and customer 
handling capabilities – enhancing individual effectiveness 
and professional conduct.

In parallel, we are strengthening advanced technical 
capabilities through specialised training in Cloud 
Technologies, AI & GenAI tools, Docker, Kubernetes, and 
modern development frameworks, enabling teams to stay 
ahead in a rapidly evolving technology landscape.

We actively foster a culture of innovation through 
AI‑focused forums, webinars, and hackathons, encouraging 
collaboration, experimentation, and problem-solving.

I n d i a M A R T

L e a r n i n g

E d u c a t i o n

A s s i s t a n c e

P r o g r a m m e

Through iLEAP, employees are empowered to take 
charge of their growth by enrolling in external 
education programmes of their choice, with fee 
reimbursement upon successful completion.

The objective is to create a future-ready workforce by 
supporting continuous learning, capability building, 
and career development. By enabling employees 
to strengthen their knowledge and expertise, 
iLEAP helps them unlock their full potential while 
contributing meaningfully to both personal and 
organisational growth.

211 
New iLEAP Enrolments this year

iLEAP (IndiaMART Learning & Education 
Assist Programme)
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Maternity Returners

For mothers returning to work after maternity leave, we ensure 
that their Manager and HRBP connect with them before 
their rejoining date. The objective of this conversation is to 
understand their comfort level and identify any support they 
may require before resuming work. As a result of this initiative, 
100% of employees on maternity leave have rejoined the 
organisation after their leave period.

Women Health Sessions

The Company organised a health and wellness session for 
women employees focussed on preventive healthcare, early 
detection and holistic well-being, aimed at promoting greater 
health awareness and a balanced lifestyle.  

We also conducted wellness and awareness initiatives, such as 
yoga sessions, Zumba activities, and dedicated programmes 
focussed on mental and physical well-being. Our “Wellness 
from Within: Regenerative Care for Modern Women” session 
encouraged holistic and sustainable health practices 
for women.

Women ICL 

The cricket league was organised for Noida Head Office 
employees, promoting teamwork and sportsmanship. This 
year, the inclusion of women’s teams marked a significant step 
towards inclusivity, with two women’s teams participating 
in the tournament. Notably, the inclusion of women’s teams 
in the cricket league reflects our commitment to diversity 
and inclusion.

Cluster Head Promotions in Tele Verticals at Corporate HQ

100% of the promotions (4) that happened in Tele Verticals 
for the position of Tele Cluster Head position in our corporate 
office have been women employees. This is another step 
towards the direction of promoting gender diversity & 
providing equal growth opportunities to all employees.

6,222
Total employees

2,577     
Employees rewarded for 
exceptional contributions           

16.8%
Women workforce

187
Long-service awards 
distributed for employees 
completing 5+ years

460
Employees associated with 
IndiaMART for 10 years

100%
Employees covered under 
health insurance

Creating an Employee-First Workplace

Our organisation places its people at the core of everything 
we do. We have built a resilient workplace culture founded 
on mutual respect, transparent communication, and a strong 
sense of community. We go beyond conventional engagement 
initiatives by enabling employees to play an active role in 
shaping workplace policies and fostering a well-rounded, 
inclusive work environment.

Employee Connect Programme

Our thoughtfully designed Employee Connect programme 
ensures a seamless onboarding experience for new joiners 
from day one. Through structured check-ins at 7, 30, 60, and 
90 days, employees have direct opportunities to engage with 
leadership, HR, and their peers.

Issue Resolution via Employee Ticketing System

Employees can raise workplace concerns via an internal 
ticketing system, ensuring prompt resolution through 
HR consultation.LEADERSHIP DEVELOPMENT

Executive Education Programme  & Founder’s Club

We are highly committed towards developing the 
next leadership in‑house and provide equitable 
growth opportunities to employees across the 
organisation. To ensure this, we continue to invest in 
building a learning ecosystem through focussed talent 
development initiatives. 

The Emerging Leaders Development Programme 
(ELDP), conducted in partnership with Faculty of 
Management Studies (FMS), is one such initiative 
aimed at preparing high-potential employees for 
future leadership responsibilities. The 2025-26 group 
comprises 35 participants, including 7 women 
employees (20%), the programme enables participants 
to strengthen business acumen, leadership capabilities, 
and strategic thinking, while contributing towards a 
more diverse and inclusive leadership pipeline.

Also launched IM Founder’s Club – a two-year 
cross‑functional leadership development programme for 
high-potential employees. The programme focusses on 
strengthening leadership capabilities through strategic 
projects, business exposure, and experiential learning. 
The inaugural cohort comprises 25 participants, including 
3 women employees who will go through this journey in 
the organisation

EMPLOYEE ENGAGEMENT AND WELL-BEING
We strive to foster a vibrant and inclusive workplace 
through a wide range of engagement initiatives that 
celebrate diversity, strengthen team bonding, and 
support employee well-being. Throughout the year, the 
Company organised various cultural celebrations and 
national events, promoting a strong sense of community, 
inclusivity and belonging among employees. Throughout 
the year, we organised cultural celebrations, such as 
Lohri, Pongal, Makar Sankranti, Holi, Onam Thiruvonam, 
Janmashtami, Dussehera, Diwali, Ganesh Chaturthi, and 
Christmas, along with national events including Republic 
Day and Independence Day, promoting a strong sense of 
community and belonging.

Festival celebration & Holiday calendar - Region-specific

The Company promotes an inclusive and culturally diverse 
workplace by recognising region-specific festivals and 
holidays. Celebrations and engagement initiatives are 
carried out across offices fostering a sense of belonging, 
togetherness, and cultural appreciation among employees.

Corporate O
verview

Strategic Review
Environm

ental, Social and G
overnance

Statutory Reports
Financial Statem

ents

IndiaMART InterMESH Limited

66  |  Integrated Annual Report 2025-26 Integrated Annual Report 2025-26  |  67 



SUPPLIER TESTIMONIALS

IMPROVING CONVERSIONS THROUGH 
QUALITY LEADS

I am KS Wasif, proprietor of Sniper Electronics, a business specialising in 
metal detectors, biometric systems, and access control solutions. I ventured 
into this space to build a technology-driven business and cater to evolving 
customer needs.

We discovered IndiaMART through an online search and chose the platform 
for its strong digital visibility and ease of product discovery. Starting with 
smaller packages, we gradually upgraded to premium offerings. IndiaMART 
supported us in building our digital presence through product cataloguing 
and enabled seamless updates as our offerings expanded. Around 50% of 
our sales are now generated through IndiaMART, supported by a strong 
conversion ratio and a steady flow of enquiries per month. The platform’s 
focus on AI-enabled lead filtering has improved lead quality, helping us 
connect with genuine buyers and drive better outcomes.

KS Wasif, Sniper Electronics, Hyderabad

50%
Revenue contribution 
through IndiaMART

BUILDING TRUST AND 
STRONGER CONNECTIONS 
I am Rajesh Patni, founder of Adinath Marbles, established in 1988. We 
specialise in marble, sandstone, carving, floor inlay, and customised flooring 
solutions. Our business is run jointly by me, my son, and my younger brother, 
and together we have steadily grown our operations over the years. I have 
been associated with IndiaMART for the last 16 years. One of the early 
milestones in my association with IndiaMART was securing a large project in 
Jaipur, which strengthened my trust in the platform. Over time, IndiaMART 
has become a key driver of growth, enabling us to connect with customers 
across India and beyond.

Today, approximately 70% of our business is generated through IndiaMART, 
while the remaining comes from our existing network. The platform has 
helped us build credibility, especially through features like TrustSeal, which 
instil confidence among customers even for high-value transactions. In 
today’s digital-first world, IndiaMART has become an essential channel for 
expanding reach and sustaining business growth.

Rajesh Patni, Adinath Marbles, Jaipur

70%
Revenue contribution 
through IndiaMART 

114 Mn
Business enquiries 
in FY 2025-26

47%
Suppliers from Tier-2 
and small cities

We empower our suppliers by equipping them with the skills, capabilities, 
and opportunities required to succeed in a digital-first landscape. Through 
digital inclusion, enhanced visibility, and advanced technology-driven 
solutions, we provide holistic, end-to-end support to suppliers, enabling 
them to overcome challenges and scale their businesses effectively.

SOCIAL- SUPPLIERS

KEY INITIATIVES
BRIDGING THE DIGITAL GAP
We support suppliers in transitioning from traditional 
business models to a digital marketplace. Through 
customised online storefronts, intelligent lead-matching, 
and multilingual search capabilities, we enable businesses 
across geographies to connect with the right buyers and 
unlock new growth opportunities.

ENABLING WIDER MARKET ACCESS
Our platform enables suppliers to transcend regional 
boundaries and access wider markets. By generating a 
continuous stream of business enquiries and providing 
data-driven insights, we help suppliers optimise their 
strategies and expand into new industries and geographies. 
During the year, the platform facilitated over 114 Mn 
enquiries, with 48% of suppliers coming from Tier II and 
smaller cities.

IM Gurukul - Seller Education Initiatives

IM Gurukul reflects IndiaMART’s commitment to 
empowering sellers with the knowledge and confidence to 
effectively leverage the platform and grow their business.

IM Gurukul is a free live training and certification 
programme for paid IndiaMART sellers and their employees. 
Conducted online over three days, the programme 
covers key aspects of the platform, including catalogue 
optimisation, identification of relevant buy leads and 
effective use of the Lead Manager tool for lead conversion.

The sessions are designed to be interactive and practical, 
featuring live demonstrations across desktop and mobile 
seller panels along with real-time query resolution by 
product experts. The programme has consistently received 
strong participant feedback, maintaining an NPS score of 
over 90 across cohorts.

During the year, the programme further expanded its 
regional accessibility with sessions conducted in Hindi, 
English, Tamil, Kannada and Gujarati.

Participants who successfully complete the programme 
and assessment receive an official IndiaMART 
Gurukul certification.

FINANCIAL AND BUSINESS ENABLEMENT
Beyond visibility, we empower suppliers with integrated 
financial and business solutions. Platforms such as Busy 
Accounting and Vyapar help streamline transaction 
management, maintain invoice records, and ensure GST 
compliance. Additionally, partnerships with financial 
institutions facilitate access to credit, enabling MSMEs to 
manage cash flows efficiently and scale their operations.

TRAINING AND DEVELOPMENT  
We recognise that digital preparedness is integral to 
business success. Through our Help Centre and Seller 
Academy, accessible via the IndiaMART dashboard, 
suppliers can access instructional content, including videos 
and guided modules. Interactive sessions and continuous 
engagement equip businesses with the skills needed to 
remain competitive in a dynamic marketplace.

Supporting Women Entrepreneurs

We support women-led businesses by providing a digital 
platform that facilitates enterprise creation and growth. 
Through online storefronts, marketing tools, and seamless 
transaction capabilities, we help women entrepreneurs 
overcome traditional barriers, enabling financial 
independence and greater participation in the economy.

IM Made Easy

IndiaMART Made Easy was launched to make platform 
knowledge more accessible, engaging and easier to 
consume for IndiaMART sellers.

As part of this initiative, dedicated seller broadcast channels 
were launched on Instagram and WhatsApp to share short 
and easy-to-understand content directly with sellers in the 
platforms they use regularly.

The initiative focusses on ‘snackable’ learning through quick 
updates on new features, platform tips, how-to guides 
and other important seller-related information, enabling 
sellers to stay informed without requiring extensive 
training sessions.

People participation

Attendees 

1,463
Certified 

440
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ENABLING SCALE THROUGH 
COST EFFICIENCY

ENSURING WIDER REACH AND 
COST EFFICIENCY

UNLOCKING OPPORTUNITIES IN 
SMALLER CITIES 

I am Avinash Kumar Singh, Managing Director of Fusion Plastomet in Lucknow, where 
we manufacture roofing sheets and household plastics. Building this business required 
significant capital and access to the right suppliers, which was a major challenge in the 
early stages. 

I have been using IndiaMART for the past eight years. My initial purchases included raw 
materials, such as masterbatch colour, followed by machinery like grinding equipment. 
What stood out was the availability of multiple suppliers and competitive pricing on a 
single platform, which made sourcing very efficient. This has significantly improved the 
cost structure and supported the growth of my business.

My name is Mohan Vikram Singh, and I run Kissa Sui Dhage Ka, a custom garments 
business specialising in Chikankari. One of the biggest challenges in my business was 
sourcing quality materials and connecting with reliable manufacturers. Over time, we 
have grown steadily and even achieved a key milestone of securing international orders 
from markets such as Japan and the USA. 

I have been using IndiaMART for over 5-6 years, sourcing a wide range of products, 
including fabrics, threads, and other materials. The platform has enabled me to connect 
with suppliers and manufacturers across India, offering a greater variety, better price 
comparisons, and improved availability of products. Through IndiaMART, I have 
consistently achieved cost savings while benefiting from the convenience of sourcing 
everything seamlessly, improving overall business efficiency.

I am Muhammad Javed, owner of The Crescent Global Company in Meerut, offering laser 
cutting, fabrication, and customised industrial solutions. Operating in a small city posed 
several challenges, such as limited access to specialised materials and technologies. 

My experience with IndiaMART has been excellent. The platform enabled me to access 
a wide variety of products, connect with suppliers offering the latest technologies, and 
source materials that were previously unavailable in the local market. IndiaMART has 
enabled me to get access to diversified products, latest technology and specialised 
materials from quality sellers equivalent to metro cities. It has helped me to make better 
sourcing decisions and expand business opportunities. Today, I can rely on verified 
suppliers, competitive pricing, and a broader range of options. In an increasingly 
competitive environment, smart sourcing has become essential, and IndiaMART has 
made that possible.

Avinash Kumar Singh, Fusion Plastomet, Lucknow

Mohan Vikram Singh, Kissa Sui Dhage Ka

Muhammad Javed, The Crescent Global Company, Meerut

5-10%
Cost savings, including 5–7% 
savings on machinery

5-10%
Cost savings

We connect buyers with a vast and reliable network of suppliers to streamline 
interactions and drive better outcomes. We leverage AI-led recommendations and 
data-backed insights to enable quick identification of the most relevant products and 
partners. Our platform is designed to ensure transparency and ease at every step, 
helping buyers make informed decisions while enhancing efficiency and convenience.

SOCIAL- BUYERS

100%
Free assistance provided to buyers

KEY INITIATIVES
STREAMLINING BUYERS’ JOURNEY
We ensure seamless procurement through smart 
discovery, personalised recommendations, 
and multilingual accessibility. Features such 
as instant chat, direct call support, and 
intuitive lead management tools enable 
buyers to connect with the right suppliers. This 
approach reduces sourcing time and enhances 
business outcomes.

59%
Repeat buyers

TECHNOLOGY-DRIVEN MATCHMAKING 
EXPERIENCE 
We leverage advanced technology and data-
driven insights to help buyers make informed 
decisions. Our AI-powered search and 
recommendation engine delivers relevant and 
verified supplier options tailored to specific 
business needs. Backed by supplier ratings and 
multilingual capabilities, the platform ensures 
reliability, accessibility, and ease of use. 

48%
Buyers from small cities 

STRENGTHENING TRUST AND 
TRANSPARENCY
Trust remains central to our business 
operations. We maintain strict supplier 
verification protocols, robust buyer protection 
measures, and transparent rating systems 
to ensure secure transactions. By delivering 
accurate results and driving confidence 
in purchasing decisions, we continue to 
strengthen user trust, reinforcing our role in 
enabling inclusive access to markets.

IndiaMART Buyer Payment 
Protection Plan

Buyers can transact with suppliers on the platform with 
greater confidence through TrustSEAL suppliers, whose key 
business details such as GST, bank account, and business 
address are verified by the Company.

Buyer Payment Protection is available for transactions with 
TrustSEAL suppliers. In addition, buyers can verify supplier 
details through the ‘Know Your Seller’ feature available 
on buyer.indiamart.com by entering the supplier’s phone 
number, GST number, or email ID before making payments.

Corporate O
verview

Strategic Review
Environm

ental, Social and G
overnance

Statutory Reports
Financial Statem

ents

IndiaMART InterMESH Limited
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http://buyer.indiamart.com

